
State of the Race: US Presidential
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2020 Presidential Spending
January 1, 2020 - May 21, 2020
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*Biden went off air on 3/17, all spending after 3/17 occurs on digital

Total Media Expenditures - Biden & Trump
March 3 - May 21

Trump

Total Spending: $788M

Biden

Digital
$15.0M

Digital
$12.0M

Traditional
$9.6M

Traditional
$12.3M

Airings
13.2K

Airings
28.8K
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Head-to-Head Comparison
March 3 - May 21
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Contact John Link at jlink@advertisinganalyticsllc.com for more information

Sample Ad Sample Ad
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**Trump’s totals include Trump for President and Trump - Make Ameica 
Great Again Committee

https://host2.advertisinganalyticsllc.com/admo/#/viewer/7eeb75c8-9be1-462b-948b-c9ebb0f7f3e1/
https://host2.advertisinganalyticsllc.com/admo/#/viewer/0046497e-bb12-46fa-b9a5-ca81f5ae3517/
https://host2.advertisinganalyticsllc.com/admo/#/viewer/959d0fec-1cfa-47c2-a59c-816c15e0296b/
https://host2.advertisinganalyticsllc.com/admo/#/viewer/f9cb701b-2b82-43f5-9022-3961d59991c7/

